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Love, Hate and Hechima
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Do you like hechima? It's a unique tasting vegetable that looks
like a cucumber. Haebaru town, where I live, produces the great-

cooking ingredients here. It contains many vitamins and minqrals
and is proven to be good for losing weight. But Hechima can't be
exported because it bruises easily. So, the best place to eat

hechima is Okinawal I want to promote hechima as the next tour-

ist attraction.
After the Okinawan reversion to the Japanese government in

1972, tropical vegetables and fruits that are unique to our island !
started to be sold in mainland Japan. Goya, mango, and pineapple, -
for example, are sold in other prefectures. Through this, our !

cuisine was introduced to the people in mainland Japan. For me
the food culture of Okinawa is as beautiful as the beaches. I think

I help him on the farm but I don' like the hot sun and pain in my
back. But my father works from early morning to late night by
himself. He is amazing. Farming is difficult, but farmers are very

important.Without farmers, we would have no food to eat! Young !
people seem to be uninterested in farming, and numbers are |
decreasing. In 2010 there were 22,638 farmers in Okinawa. 5 !

years before that, there were 28,224. Thats almost 20% less. Also,
the average age increased from 62.0 to 64.2, so the farmers are

getting older! I want to promote Okinawan food tourism, espe- :
cially to the younger generation, so that the farming industry can !

grow as well.

I want to promote hechima farm stays. These are already being
sponsored by the Association of Haebaru Tourism. Students stay
at a farm and help the farmers during the day then enjoy the !

vegetables and fruits at dinner, not only eating, but also cooking
with the local families. Students learn the different kinds of veg-

esting pictures of hechima on Instagram. Cute hechima, like
hechima grown in star or heart shaped molds, might be popular
with my generation. I also want to make hechima sweets. If I

make hechima taste good, even I could eat it! By promoting

hechima people may become interested in farm stays in Okinawa,
we can teach young Japanese people to eat Okinawan vegetables
more. We can help the farming industry grow and attract more
young people.

I would like to work in tourism to help people enjoy Okinawan cuisine.
I strongly believe that Okinawan food tourism is the key to a better
economy for Okinawa and to promote farming with the younger

generation.We the young should learn about and promote our local
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industries so that we can create a better future for Okinawa.
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est amount of hechima in all Japan. As for me, I hate hechima. It |
smells and tastes like mud. But it's one of the most popular home !
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tourists are beginning to agree. My father is a farmer.Sometimes
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etables during the stay and deepen their understanding and !
appreciation for farming. Young people, like me, can spread inter- |
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Haebaru Seniour High School
Risa Tamashiro
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